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Report for Phase I of Sunrise Milling

—- — Increased Froduct Line

Numerous ingquiries for corn and muffin products has  led Sunrise
Milling to research, Fformulate and test theooe products,
Incarporating many commdities currently used in the remsinder  of
the product line. Through the formulation and testing process of
the breading/batlier mix, we were able to gain additional uses for
the mix. A& great deal of infermation was gained in the research
and testing of various muffin mixes.

- =~ Installation of Mew Eguipment .

A few new processing pieces have been added to the manufactwing
process, they include: Stone Mill, Hobart Scale and a Automatic
Thread machine. - Each piece added and future additions will make
us more efficent and improve guality control.

= = Increase Number of Bushels :

We have idncreased the number of bushels purchased. Several
bushels wers received in 1990, but the commodities brought in did
not meet gualifications. However, they did receive lacal cash
bids +or their grains. We will he contratting additional bushels
for 1991 harvest season. .

- ~ Orpate Markets for Variety of Grains .
Created markets for Triticale use. In future we look to create
markets for food grade eorn. :
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fAdditional benefits we've Ffound, were to test and expand the use
and variety of commodities. A great test marketing tool, was to
participate in the GHtate Fair Consumer Testing bhooth to receive
consumers impult on new products.

Other valueable tocls included the creation of recipe cards, new

brochures  and a sell sheet to assist  in upcoming 1991 shows.

We've heen able to hire a local facility Ffor the mentally
handicap to apply ocuwr muffin labels and  increase our  Sunrise
Milling staff. We also offer summer intern programs withio the
COmMpPany . )

Some  unesxpected sucoess includes: how well received the muffin
mixes have been while learpning what appsals to consumers, and how
packaging makes the product! Locking Far new rancepts an the
project were gained though research and testing.

The future of this project is to create a third muwffin miy and
continue Yo look for avenues that will value add to the product
line and its commodities. Continued futuwre demand for
agricultural products and variesties while expanding employment
opportunities. ' ' - '
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= Fimal Report for Phase I of ocontract ﬁmﬁ?ﬁf’
5. Ohiectives:
1. Increased Froduct Line .
! offering whole grain cereals, pancakes mixes. and &

aF nhmlg grain Flouwrs, Bunrise Miliing had sesen a need to
product line. Mumerous inquiries  for corn and

led as  to reseasrch, fFormuilate and test  these
increased product demand would reguire  additienal

aroducers. Current oproducers  are paid  oa

41,00 per bushel for quality products.

&i far organically grown commodities. e

many commodities currently used in the

raﬁaiﬂhﬁ m%_the product  line. Ehrrwah the foromulation and
Tes : : ‘ the h.bndiﬁqﬁhaiter M1, WS wEr e abla tao gain
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S, LDreate Marketo fof vty
Our present snd future ouct ine Wi, =i different grains.
To producers, these copz will help them diversify their
arm operaticons. As with ouwr ether speciality crops, producers

A paid & premium when seiling to Sunrise Milling. k= have
red markste for Triticale use and in the futurs look to

i
T
create markeis for food grade corn.

. Rev o Filan of HEork:

i. Resesarchaed.-and collected other batter/breading mixes.
2 ish batter and beogan ftesting.
3 nd rollectsd various muvbdin mides, ‘

fFinalized artwork and packaging for fizh batter.
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D, inewpected Success

Soms unexpected success  includes:  bow sell received  the suwffin
mixes have been while learning what ap pmals to consumers, and how
packaging makes  the product! Looking for new conceplts on the
aroject were gained through ressarch z2nd testing. Fuposures to
various distribotors in many different marikets of the {food
indusirv.

iZ. Future of thes Project

The future of this project ics to create a third muffin miz and
continue to leook for avenues that will value add to the product
ling and its commodities. Continued future demand for -

producte ano varisties while sxHpandinn esplovment
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